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Research Questionnaire 
 

Email a completed copy of this questionnaire to Graphics@InDepthLF.com  

 

Producer you are working with: Lori Singer 

Company Name: Pittsburgh Technical College 

Production Contact for your company: Barry Shepard 

Telephone:  412.809.5338 (office);  412.527.3446 (mobile) 

Fax Number:  

Email Address: shepard.barry@ptcollege.edu 

Website:  ptcollege.edu 

Location Where Your Project Can Be Filmed (You will need to confirm the shoot date and location within 5 days of 

being contacted by our field producer):  1111 McKee Road, Oakdale, PA 15071 

 

Specific Storyline or Educational Focus: 

Our country is experiencing a difficult economy that’s been shaken to the core by COVID-19, resulting in 

high unemployment rates. At the same time, we know that industry and businesses seek qualified employees 

in high-demand careers, ready to hit the ground running. Meanwhile, post-secondary education can appear 

to be out of reach for many students who simply want their shot to get ahead and lead fulfilling lives. 

People are hungry for opportunities and solutions that, for Pittsburgh Technical College, begin with 

education—the kind of education that not only has a legacy of career success for 75 years, but evolves to 

meet new challenges. Our immersive curriculum is developed in partnership with employers so it’s as 

relevant and real as it gets. It’s also the kind of education that aims to re-build the Commonwealth by 

preparing students for middle-skills careers, combining academic excellence with internship or clinical 

experience before students graduate. 

We’re proud of our tight-knit, collegiate community made up of faculty and staff who focus on the 

professional and personal development of our students. As a non-profit, regionally accredited institution 

PTC has adapted with the times, adding associate and bachelor’s degrees and certificates in more than 30 
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programs. And we’re planning for the future by developing strong partnerships with community and 

business leaders to ensure that our students reap the rewards of new opportunities in emerging and 

traditional markets. 

 

In laymen's terms, please provide an overview of your educational message: 

As a premier technical college, PTC transforms students into professionals with an immersive, career-ready 

education. We offer strong academic programs both fully-online and hybrid and provide all degree seeking 

students with real-world experience in internships or clinical rotations before graduation. We strive to 

collaborate with current and emerging industries to deliver innovative education that drives student and 

graduate success. Our vibrant, active campus is a short drive from downtown Pittsburgh yet feels worlds 

away with green spaces in which to live and learn. 
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What are the key ideas that contribute to the use or unique aspect of the education? 

Lots of colleges claim to be career-focused, but they’re only catching on (and up to) what Pittsburgh 

Technical College has provided for almost 75 years: education that helps to prepare our students for career 

success:  

· We have consistently high in-field placement rates of over 95% 

· 100% of degree-seeking students experience onsite internships or clinical rotations, or employer 

partnerships in capstone projects, in their last quarter before they graduate 

· Prior to internship and program completion, students experience applied learning from their first 

quarter. They don’t have to wait to take apart a computer, work with a patient, enter a welding bay, 

or whatever skill is relevant to their field. 

· Most programs are now hybrid, providing students with online and on ground classes when face-to-

face instruction is essential for applied, hands-on learning. Fully online program options are also 

available. 

· Average class size is 16 students, making our education personal and tailored to the learning styles 

of everyone in class. 

· PTC supports equitable access, opportunity and success for students from diverse backgrounds 

ensuring seamless access, holistic support, successful completion, and equitable outcomes for all 

students. 

· Our Career Services team works with students from day one of their program to ensure that, during 

their academic career, they begin to think and act like the up-and-coming professionals they’re 

destined to become.  

· Tutoring from faculty or peers advanced in the program is available at no charge to all students.  

· PTC is not the typical commuter technical college. Students have the option to live in apartment-

style on or off-campus school sponsored housing and participate in a wealth of organized clubs, 

activities, and intramural sports. 

 

Who are the most important people to educate?    

We seek students who thrive in an applied-learning, project-based environment. That could mean high 

school students who are preparing to graduate, transfer students who are coming to us from community 

colleges or other colleges and universities, or adult students who want to upgrade their skills to move up in 

their career or pursue a new one. PTC has historically been a great option for students who are the first in 

their family to go to college, or who are looking for a second chance – the opportunity to start over.  

We’ve seen tremendous success with students who may not have been identified as “college material” by 

their high school administration, but by focusing on their areas of interest with PTC, they excel, often 

becoming A-students and significant contributors to our workforce and economy. 

Our associate degrees are ideal for people who want to get in, get out, and move into a career they’ll love, 

for life. These are the graduates who are especially well-suited for middle-skills careers and can quickly 

meet the needs of employers in a variety of industries, from the trades to healthcare and Information Systems 

Technology, for example. 

With faculty and staff who assist students from day one – applications and financial aid through education, 

graduation, and career placement – PTC students and their families can approach higher education without 

fear and uncertainty, knowing they are supported every step of the way. 
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What is the most important message that your company would like to convey in the documentary?  

PTC is where knowledge meets know-how. That means we provide a career-focused education that’s 

grounded in academic excellence, as students seek value for their education dollars. It’s our mission to send 

graduates into the world, fully prepared for middle skills careers that fuel economic growth in our region 

and beyond. Students want an education that not only prepares them for success, but one that surrounds 

them with honesty, compassion, and support systems that ensure they’re given every opportunity to achieve 

it.  

 

Is there any interesting anecdote or inspiration behind the development of your organization?  

Pittsburgh Technical College (Pittsburgh Technical Institute, at the time) was founded in 1946 and was 

located in downtown Pittsburgh above an Arthur Murray dance studio. Over the years, we moved to 

occupy larger spaces in two other downtown buildings until purchasing 180 acres of land in Oakdale, PA 

and opening our current campus in 2000. In 2009, on-campus student housing was added, an unusual 

feature for a two-year career college. Over the course of its history, PTC has gone from offering one 

program in industrial engineering to more than 30 programs and drawing students from across the country 

and internationally.  

As a side note, many of PTC’s employees have been with the college for more than 20 years with two 

passing their 40-year anniversary. There are many fond memories of PTC’s growth; in particular when we 

added Computer Aided Drafting to our program offerings. We had offered drafting previously but may 

have been the first school in the state to switch to Computer Aided Drafting which involved the additional 

of large mainframe computers into our downtown location and special air conditioning to cool them. 

Employees recall extensive media coverage and numerous celebrations for the new program.  

 

What are the most important hot topics or issues in your field, or company, related to the project and 
message?  

While we don’t yet know what long-term effects COVID-19 will have on workforce issues of supply and 

demand, we do know that the needs of employers will be different. That’s why we’re dedicated to 

creating programs and training that equip our graduates with the skills required to help rebuild our 

workforce.  

At PTC, we’re able to understand an employer’s future needs through our partnerships with employers of 

all sizes that help to shape our curricula and ensure our academic programs are driven by project-based, 

hands-on experiential learning with state-of-the-industry technology that mirrors workplace scenarios. 

Now, more than ever, the jobs of the future require experiential learning. 

While PTC has recently brought a select number of students back to campus for in-person learning, the 

college had a complete shift to virtual learning for its trade-oriented programs in the spring. With 

enhanced video capabilities in all classrooms, each department reviewing simulation tools, each student 

having access to personal cloud software and more, PTC is ensuring that students are able to learn 

effectively no matter where they are located thanks to PTC’s commitment to virtual excellence.  
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What are the controversial subjects or issues in your field (related to the project)? Where does your 
organization stand on those issues? Should the issues be addressed or avoided in this production?  

Historically there has been a bias against for-profit education primarily fueled by the government and the 

media. PTC successfully transitioned to a non-profit institution in 2016 but continues to battle the stigma 

of our prior association. We would like the production to reinforce that PTC is non-profit, but there is no 

need to mention the transition. 

The value of higher education, particularly during the Coronavirus Pandemic, is another area of 

controversy. Today’s student is focused on value – they don’t want to start their adult lives with 

mountains of debt – and are willing to consider other avenues for their future. Companies like Google are 

offering alternative certificate training and are willing to hire for high-paying positions without degree 

requirements. PTC has always offered certificate and associate degree programs that can be built upon, 

and with Middle States Accreditation, our credits can be transferred to any traditional four-year college. 

We plan to add to this with a focus on stackable credentials. This is a topic that could be pursued in the 

production. 

There has long been a cultural divide in education and PTC strives to clearly identify gaps in academic 

achievement for diverse populations and create tailored and comprehensive plans to reduce these gaps. 

This is also a topic that may be pursued in the production. 

 

What future trends do you see your company having an impact on your field?  

In addition to remote learning, applied learning is another growing trend. In order to prepare students for 

their future careers, institutions of higher education are increasingly developing project-based curricula 

that is grounded in the world of work. 

 

How are you planning to address these trends?  

PTC is a leader in these trends and is setting the standard for the future of higher education. In addition to 

PTC’s engaging classroom curriculum, 100% of PTC’s degree-seeking students experience onsite 

internships, clinical rotations or employer partnerships in capstone projects to give them real-world 

experience before they graduate. Students also actively network with employers who regularly visit 

campus to gain exposure, conduct mock interviews and get themselves in front of the people who are 

hiring. This has led to the fact that 95% of PTC’s 2019 available graduates are working in-field either full 

time, part time or freelance. 

 

Please rate the following on a scale of 1-10 (10 being the highest) in relation to the importance given to each as 
a basis for your participation in the series...  

Public Television Exposure 1  2  3  4  5  6  7  8  9  10  

Corporate Documentary  1  2  3  4  5  6  7  8  9  10 

Narrowcasting Campaign 1  2  3  4  5  6  7  8  9  10 

Digitizing for Website Use  1  2  3  4  5  6  7  8  9  10 

Commercial Exposure   1  2  3  4  5  6  7  8  9  10 
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Please provide a copy of your company’s logo (See last page for details). 

See https://ptcollege.edu/indepth/ for brand guidelines including logos. 

  

Please indicate how you would like your company’s name and/or phone number and/or website to appear on 
the custom corporate documentary / educational tape (i.e. where to send viewers at the end of seeing the 
program).  

Pittsburgh Technical College 

412.809.5100 

PTCollege.edu 

 

https://ptcollege.edu/indepth/
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What will be the main use(s) for your custom corporate documentary?  Please indicate all that apply:  

 Educational Tool 

 Tradeshow Tool 

 Investor Relations 

X Public Relations Tool  

 Sales Force Tool 

X Marketing Tool 

 Used in House (Such as in an office or lobby) 

 DVD Duplication and Use 

X Website Streaming 

X Other:  Advancement 

X Other:  Admissions 

 

Mark those you want to include in the 5-6-minute corporate documentary:  

X Product Shots / “How-To” Shots    

X A Call to Action or Pricing Information   

X Mission Statement Slogan(s)    

X Distributor Information and Phone Number  

 Product Logo E-mail Address    

X Corporate Logo Web Address    

X Corporate Spokesperson Other    

 

 

Please provide a summary of the story with key words for identification on Bing and YouTube to add 
as a description to the 5-6-minute corporate documentary that will be online:  

For 75 years, Pittsburgh Technical College has been providing immersive education that is 

tailored to workforce demand. Discover how PTC is planning for the future by developing 

strong partnerships with community and business leaders to ensure that students reap the 

rewards of new opportunities in emerging and traditional markets. 

 

 

Please provide 10 key words (phrases) or tags that will be associated with your online video for SEO 
(search engine optimization) purposes:  

• Career-focused education 

• Technical training in Pittsburgh 
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• Western Pennsylvania workforce development 

• Virtual learning 

• Pittsburgh Technical College (PTC) 

• Immersive hybrid learning 

• Technical career training 

• High-demand career fields in Pittsburgh 

• Private non-profit career school 

• Dr. Alicia Harvey-Smith 

 

 

Do you have a webmaster or graphics person that will be building your landing page for the 
narrowcasted email campaign? X Yes    □ No  

 

What will the response mechanism be on the landing page for visitors when they visit your site?  

We typically use short contact forms but would be open to other response mechanisms if 

previous campaign learning suggest that this audience is more responsive to a different 

approach.   
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Materials Request Form 
 

Can you provide:  

(A) Raw Footage / B-roll:    Yes     No  

(B) Master Footage:     Yes   No 

Please send your latest press releases, articles, brochures, any literature, etc. on your 
company/organization as well as any photos or digital imagery you would like to incorporate into the 
story.  

 

Please send your company logo if you have one. If you do not have one, speak to the field producer on 
next steps.  

 

If you have a company/organization logo: 

Your company logo stat and color key must be mailed to us, or your logo may be sent in the digital 
formats listed: 

TIFF  JPEG  PICT  EPS  PCX  DXF  TIP 

Targa (TGA) BMP  Photoshop (PSD)  WMF Adobe Illustrator (AI) 

GIF  SGI 

• The logo resolution should be a minimum of 550 pixels wide, and 120 dpi.  Higher resolution is 
preferable. 

• Preferred formats are: Adobe Photoshop with layers over no background, or Adobe Illustrator. 

• When sending Adobe Illustrator files include fonts or convert fonts to outlines. 

• Include file extension suffix with filename (i.e. .tif, .psd, .tga, etc.) 

• Files can be sent on CDROMS, DVDs, or emailed. 

• If compressing an image, use BEST quality rating when saving the file. 

 

Our email address for all image files is: Graphics@InDepthLF.com  

Please contact our graphics department via email if you have any questions. 
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